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Visual Identity Design for Private Education Institution
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ABSTRACT
Education is valued in Asia. Cram schools have been popular in Taiwan for a long time
because of severe competition. Students went to cram schools for good grades; adults
learned some skills, such as art and languages at private education institution.
Therefore, it has played an important role for adult education. On the intention
towards industry-academic cooperation of private education institution, the research
tried to plan and design its visual image. The study consisted of a series of design
methods, complete with literature review, field trips and focus group, to collect
data, adopt strategies, visualize image and some related work. Our findings were as
following. 1. The new brand was named as King Group Education Institution. 2.It was
the image of the professional, reliable, serious and responsible. 3.1t was a symbol
of vigor, stabilization and efficiency. Built on those mentioned above, the education
institution represented new visual image. Some related devices were integrated into
this topic. The study would provide references for industry-academic cooperation on

application and construction of image design in institution.

Keywords: education institution, visual image, image design
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